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Interior Lifestyle Tokyo took place from 17 — 19 July 2019 at Tokyo
Big Sight’s West halls and closed with great success. The show
attracted a total of 21,597 visitors and 770 exhibitors (Japan 609,
Overseas 161) from 26 countries and regions, who displayed their
newest products and provided insight into the latest industry
trends.
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Left: the atrium zone ‘The Corner St;

Specialized paper trading company, TAKEO Co Ltd was founded 120
years ago and decided to exhibit at Interior Lifestyle Tokyo for the first
time, as a means to expand their business network. Mr Tsuneaki
Hanyuuda of the Business Development Department said: “It is very
useful to be able to speak face to face with high-quality visitors, such as
manufacturers and designers, who | have never met before”. In addition,
Mr Fumihiro Sakemi, CEO of office furniture brand FIEL, commented:
"We continue to join Interior Lifestyle Tokyo, because the fair enables us
to reach our targets”. Mr Kodai lwamoto, product designer at FIEL,
added: “The show is good and puts an emphasis on supporting young
people, especially in the NEXT and TALENTS zone”.

The atrium hosted a special zone this year: The Corner Shop — How to
make a market —. It provided inspiring encounters between buyers and
products, and included a pop-up store as market guide for exhibitors, Messe Frankfurt Japan Ltd.
which drew a lot of attention. The demonstration program by JAPAN :gzsgg;;‘ﬂ‘:;y;j‘ai;fabasr“ Chiyodaku
STYLE and HYGGELIG HOURS - the special highlights in NORDIC
LIFESTYLE — and the talk show event LIFESTYLE SALON, were also
very well received. .
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NEXT zone - Best Buyer’s Choice and Young Designer Award

Mr Tadatomo Oshima, buyer at IDEE, selected this year’s "Best Buyer's
Choice". The winner of the "Young Designer Award" was chosen by Ms
Nicolette Naumann, Vice President of Ambiente. This award promotes
the next generation of the interior design industry. The winner gets to
exhibit at Ambiente in 2020. Both awards were announced on 17 July,
the first day of the event, and selected from this year's NEXT zone.

Best Buyer's Choice 2019:

Ms Atsuko Ohkoshi of ‘rétela’

The winning product is an apparel item repurposed from upcycled Indian
baroque print fabric. Mr Tadatomo Oshima from IDEE showed interest in
working together with rétela, because IDEE has realised a successful
project with a similar concept in the past. Ms Ohkoshi was grateful to be
a laureate.

Young Designer Award 2019:

Ms Kiyomi Kodama of ‘KODAMA TOKTI’

Ms Nicolette Naumann evaluated the harmony between the modern
tableware with gold decoration from KODAMA TOKI positively. Ms
Kodama was very excited to join Ambiente in Germany next year.

Next show information

IFFT/Interior Lifestyle Living

20 — 22 November 2019/Tokyo Big Sight South halls
www.ifft-interiorlifestyleliving.com

Interior Lifestyle Tokyo
3 — 5 June 2020/Tokyo Big Sight Aomi halls
www.interior-lifestyle.com

Ambiente worldwide
www.ambiente.messefrankfurt.com/global

Textile fairs worldwide
www.texpertise-network.com

Background information on Messe Frankfurt
Messe Frankfurt is the world’s largest trade fair, congress and event organiser with its own
exhibition grounds. With more than 2,500 employees at 30 locations, the company generates

annual sales of around €718 million. We have close ties with our industry sectors and serve our

customers’ business interests efficiently within the framework of our Fairs & Events, Locations and

Services business fields. One of the Group’s key USPs is its closely knit global sales network,
which extends throughout the world. Our comprehensive range of services — both onsite and
online — ensures that customers worldwide enjoy consistently high quality and flexibility when
planning, organising and running their events. The wide range of services includes renting
exhibition grounds, trade fair construction and marketing, personnel and food services.
Headquartered in Frankfurt am Main, the company is owned by the City of Frankfurt

(60 percent) and the State of Hesse (40 percent).

For more information, please visit our website at: www.messefrankfurt.com
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