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17 – 19 July 2019 
West hall 1・2・3・4 + Atrium 
Tokyo Big Sight, Japan 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



Title Interior Lifestyle Tokyo 
  
Period 17 – 19 (Wed － Fri) July 2019  10:00 - 18:00 (ｌast day until 17:00) 
  

Venue 
Tokyo Big Sight (Tokyo International Exhibition Center) 
West hall 1・2・3・4 + Atrium 
3-11-1 Ariake Koto-ku Tokyo 135-0063, Japan 

  

Organiser Messe Frankfurt Japan Ltd. 
Shosankan 7F 1-3-2 Iidabashi Chiyoda-ku Tokyo 102-0072, Japan 
Tel. +81-3-3262-8443   Fax. +81-3-3262-8442 
E-mail. info@interior-lifestyle.com 
Web.www.interior-lifestyle.com 

 

  
Official supports 
 

 
・Ministry of Economy, Trade and Industry  
・Manufactured Imports and Investment Promotion Organization (MIPRO) 
・Japan External Trade Organization (JETRO) 
・JAPAN INTERIOR INDUSTRY ASSOCIATION 
・Japan General Merchandise Promotion Center  
・Japan Department Stores Association 
・JAPAN DIRECT MARKETING ASSOCIATION 
・JAPAN INTERIOR ARCHITECTS/DESIGNERS' ASSOCIATION 
・Japan Institute of Design Promotion  
・JAPAN HOUSEWARE & INTERIOR ASSOCIATION 
・Japan Commercial Environmental Design Association 
・Japan Graphic Designers Association Inc. 
・Japan Industrial Designers' Association 
・Renovation Council.  
・THE GLASS MANUFACTURERS' ASSOCIATION OF JAPAN 
・Japan Craft Design Association 
・Japan Jewellery Designers Association 
・Japan Lighting Manufacturers Association 
・THE TEXTILE DESIGN ASSOCIATION OF JAPAN 
・THE JAPAN TEXTILES IMPORTERS ASSOCIATION 
・Federation of Japan Pottery Manufactures' Cooperative Association 
・JAPAN PACKAGE DESIGN ASSOCIATION 
・JAPAN INDUSTRY UNION OF PLASTIC HOUSEWARE MANUFACTURERS 
・Embassy of Finland Trade Section 
・German Chamber of Commerce and Industry in Japan 
・aicep Portugal Global-Portuguese Trade & Investment Agency 
・Embassy of the Republic of Lithuania to Japan 
・Embassy of Italy - Trade Promotion Section 
・the Royal Danish Embassy 
・Embassy of India 
・ROYAL THAI EMBASSY, TOKYO 
・Embassy of the Republic of Korea in Japan 
・Embassy of Estonia 
・Embassy of Switzerland in Japan 
 

 

  

Admission fee JPY 2,000  
(Free of charge with admission ticket, online visitor registration) 

Outline of the fair 



Number of exhibitors  
Referring source: Official data tallied by the organiser’s office 

 
■ Exhibitors by country・region 
 
770 exhibitors / 26 countries・regions (Japan 609, Overseas 161) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

No. Country # No. Country #  
1

 

 
 

Japan 
 

609 14 Bangladesh 
 
 

4  
2 Thailand  26 15 Turkey 3  
3 Germany 17 16 Hong Kong 3  
4 Taiwan 17 17 Austria 2  
5 Portugal 16 18 Switzerland 2  
6 Lithuania  16 19 China 2  
7 India 9 20 France 2  
8 Finland 8 21 United states 1  
9 Spain 8 22 Estonia 1  

10 Tunisia 7 23 Australia 1  
11 South Korea 5 24 Denmark 1  
12 U.K 4 25 Morocco 1  
13 Italy 4 26 Russia 1  

   Total            770  
    Japan   609 
   Oversea 161 

Japan 79.1% 
Europe 10.8% 
Asia 8.96% 
Africa 0.91% 
North / Central / South America 0.13% 
Oceania 0.13% 



Number of visitors  
Referring source: Official data tallied by the organiser’s office 

 
■ Visitors by day 

 
Date 17 July (Wed) 18 July (Thu) 19 July (Fri)  Total 

Multiple count 6,504 7,352 7,741 21,597 
 
■ Visitors by country・region 

 
21,597 visitors / 33 countries・regions （Japan： 21,047 Overseas: 550） 

 
Percentage % 
Japan 97.3％ 
Oversea 2.7％  

Breakdown： Asia 2.2％, Europe 0.2％, Others 0.3％ 
 
 
■ Visitors by business categories 

 

Specialty retail store 5,836 27.1% 

－Lifestyle shop 2,363 10.9% 
－Textile shop 323 1.5% 
－Apparel shop 513 2.4% 
－Furniture shop 575 2.7% 
－General merchandise shop 686 3.2% 
－Stationary shop 111 0.5% 
－Others 1,265 5.9% 

Department store 1,025 4.7% 
Large scale retail outlet  195 0.9% 
Mail order / E-Commerce / TV Shopping 947 4.4% 
Distributor / Wholesaler  2,248 10.4% 
Importer / Exporter 1,323 6.1% 
Manufacturer 3,735 17.3% 
Design studio 1,254 5.8% 
Interior designer / Decorator 576 2.7% 
Architect office  419 1.9% 
Construction / Housing manufacturer  977 4.5% 
Hotel / Leisure Facility  258 1.2% 
Restaurant / Cafe / Bar 164 0.8% 
Governmental agency/ Association/ Embassy  369 1.7% 
Student from design related school 550 2.6% 
Others 1,668 7.7% 
N/A 53 0.2% 

Total 21,597 100% 
 
 



Highlights 
 

■ Atrium highlight: The Corner Shop – How to make a market － 
■ THE CORNER SHOP CAFÉ by CPCenter 

Pop up store  (CORNER SHOP) by method 
 
 
 
 
 
 
 
 
 
 
 
■ JAPAN STYLE Demonstration programme 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
■ NORDIC LIFESTYLE  

HYGGELIG HOURS / HAPPY HOURS 
Café：ROBERT’S COFFEE 

 
 
 
 
 
 
 
 
 
 
 
 
 
■ Lecture tour for low-volume imports: 

Mr. Masayuki Shibata 
ManufacturedImports&InvestmentPromotion-
Organization (MIPRO) 
 
 

 
 
 
 
 
 

■ Ambiente presentation  
 
 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 



 

■ LIFESTYLE SALON 2019 

■ Interior Lifestyle Award 

 
Award Award winner Judge 

Young Designer 
Award KODAMA TOKI 

Mrs. Nicolette Naumann / 
Vice President Ambiente, Messe Frankfurt Exhibition GmbH 

 Best Buyer’s 
Choice rétela Mr. Tadatomo Oshima / IDÉE, Buyer 

 



36%

28%

21%

15%

Visitors’ survey 
 

1) Occupational position of trade visitors  Referring source: Official data tallied by Messe Frankfurt GmbH 
 

About 50% visitors are top-management. 

1 Self-employed entrepreneur, co-
owner, freelancer 19% 

 2 Managing director, board member 16% 

3 Division manager, operations/plant 
manager, branch manager 11% 

4 Department head, group head 7% 
5 Other employee 42% 
7 Other occupational status 5% 

 
 
 
2) Influence of trade visitor                    Referring source: Official data tallied by Messe Frankfurt GmbH                              

 

More than 60% visitors have authority to purchase.  

1 Decisive 36% 

2 Collective 28% 

3 Consultative 21% 

4 No influence 15% 
 

 
 
 
 
 
3) Trade visitors’ preparation (multiple answers)   Referringsource: Official data tallied by the organiser’s office                                                             
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4) Trade visitors’ objectives in visiting the trade fair (multiple answers) 
Referring source: Official data tallied by Messe Frankfurt Gmb 

 
5) Trade visitors’ interest (multiple answers) 

Referring source: Official data tallied by Messe Frankfurt Gmb

 
 
6) Trade visitors’ intention to visit the next Interior Lifestyle Tokyo                             

Referring source: Official data tallied by Messe Frankfurt Gmb 
  
 *About 90 % visitors are most likely to visit the next fair. 
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IFFT/Interior Lifestyle Living 2019 
20 - 22 (Wed - Fri) November 2019 

Tokyo Big Sight South hall  
www.ifft-interiorlifestyleliving.com 

 

Interior Lifestyle Tokyo 2020 
3 - 5 (Wed - Fri) June 2020 

Tokyo Big Sight Aomi Exhibition Halls 
APPLY NOW! 

www.interior-lifestyle.com 

Enquiry 
 

Messe Frankfurt Japan Ltd. 
Interior Lifestyle Tokyo organiser’s office 

 
Tel. +81-3-3262-8443 Fax. +81-3-3262-8442 

E-mail. info@interior-lifestyle.com 
Web. www.interior-lifestyle.com 

Upcoming events 

http://www.interior-lifestyle.com/


 
 
 

 
  

 Fairs worldwide 

 
 Interior Lifestyle China 2019 

11 - 13 (Wed - Fri) September 2019 
Shanghai Exhibition Centre 

 
 

Heimtextil 2020 
7 - 10 (Tue- Fri) January 2020 
Messe Frankfurt Fairground 

 
 

Ambiente 2020 
7 - 11 (Fri - Tue) February 2020 

Messe Frankfurt Fairground 
 
 

Ambiente India / Heimtextil India 2020 
19 – 22 (Thu - Sun) March 2020 

Bombay Exhibition Center 
 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Messe Frankfurt Japan Ltd. 
Interior Lifestyle Tokyo organiser’s office 
Shosankan 7F 1-3-2 Iidabashi 
Chiyoda-ku Tokyo 102-0072, Japan 
Tel. +81-3-3262-8443 
Fax. +81-3-3262-8442 
E-mail. info@interior-lifestyle.com 
Web. www.interior-lifestyle.com 


